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So Long, Stage Fright

Banish public speaking jitters with 10 top strategies.
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corgia will never torget the
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400 expectant laces, and
froze, unable w utter a single
word, The consultann and
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phone. The experience drained her per-

sonally and almost killed her business.
But she's back on her feet now, dazeling,
her audiences.

The Book of Lisis tanks the fear of
public speaking betore the fear of dearh
for most people. Like Georgia, many of

s

arc atraid :lf-making fools ol ourselves
i such a sivuation. It the thought of

standing behind a podium, taking the

chair ar the end of the conference o

m

table, or even presenting, ideas o a cli

Public Speaking

leaves vou a little weak in the knees,
there is help.

Georgia found hers in Dilip R
Abavasckara, tounder of Speaker Services
Unlimited. a firm in
Mechanicsburg, Pa. Abayasckara is on a

consulting

mission to help professionals rid themn-
selves of debilitating jiners.

Troricar o ToricaL

A first glance, Abayasekara is an un-
k. Born on the
lr(}pic.d island of 511 Lanka, ofl the sourh-

likely master for such

ern tip of India, he grew up speaking

mainly Sinhalese. Bur Abayasckaras par-
ents artended Brivsh-run schools where
they leared the Quueen’s English, which
they then taughr their seven children.
Abayasekara’s fascination with public
speaking started when he was a boy. His

a domestic.

tamily emploved a child :
“He and 1 would often compuose speeches
in Sinhalese and give them o cach other,”
Ahayasckara recalls, “When 1 grow older
| studied great American and English
speeches,  like  those  of  Winston
Churchill, Abraham Lincoln, and ather
famous orators.”

After
Abayasckara came 1o the United Stares on
an exchange p

complering  high  school,

rogram, “The Experiment
in International Living.” TTe was hosted
by several Families in Dayton, Ohio. Fe
'Kl R

went on o carn a 3.5, in chemisery
Ph.1). in organic chenistry and polymer

science fram \'ilgizl a Commuonwealth
University, In Wichmomd.

During his college carcer, Abayasekara
|,)|:1'>L;cd liis interest in public speaking by
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speech/drama stadents, “These courses
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studying [ had to do Tor my chemistry,
physi savs, adding

that he immediately entered an oratorical

s, and marh classes,

contest arganized for students, “ledidnt
even cross my mind that my accent might
e an obstacle,” he recalls. “Looking back.
I think the professor who organized the
contest was surprised thar a toreign swi-
dententered. | placed second.”
Following graduation. Abayasckara
pursued his vocation as an industrial sci

entist for 12 years but continued 1o prac



wocation by joining, Toastmasiers.,

ativnal nonprofit organization
that promaores beteer listening, thinking,
and speaking for individuals. Tle thought

as & means o help hinexeel in his
career, and he embraced the concept of
“learning by doing in a supportive armos-
I'!I'l{'l't,'.“

AwARrD-WINNING SPEECHES
Abayasckara quickly moved from
learning to teaching. Insix years, he had
topped the mantels in his home wirh
more than 45 trophies from speech com-
petitions, including a sccond-place
award at the World €

Public Speaking. e was receiving invi-
tations 1o speak and to lead public speak-
ing seminars,

In 1992, Abavasckara wok the next
step by starring a Toastmasters club at the
company where he worked in response 1o
requests from other scientists and engi-
neers 1o help them polish their presenta
tions, "1 led lunch-time workshops and
also conducred eight-week sessions on ef-
fective speaking at several plants in my
company.” he says.

It wasn't long belore Abavasckara de-
cided to turn his part-iime hobhy into a
n. In 1996, 10 vears
masters mecting. he

full-1ime occupati
atter his first Toas

wirned in his chemists flask tor a speakers
microphone and never looked back.
Today, Abavasckara sits on Toastmaswe
Inrernational Board.

THose WHo Can, CoacH
Ah

wekara has a number of clicns

throughout the Northeast, many of

whom prefer anonvmity because ot
high-protile positions. His list of clicnes
includes professional organizations, col-
I"

loves 1o do more than anvthing is w

s and the Penragon. But what he

serve as a private coach. He has coached
company presidents, university profes-
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engincers, clergy, and even speech con-
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portance of using mind mapping, which

asckara taught me the im-

isa vl

ble ool chat assises the presenter

in remembering important wpics.” says

“hampionship of

one client, a markering specialist from
Delaware. He also shared tips such as
“lerow vour mp’:;‘. memorze VOUT open-
ing statement, pause throughout your
speech o make a point. and always
3\”""&'.-\

The president of a marketingfcom-
munications company says Abayasckara
customized a program to meet specific

needs, "As asuccesstul business owner, |

kniew that mv skill level av oral presenta-
wreatest
Videotaping the sessions was very helpful

tons  was my weakness.

in identifying unconscious gestures, hesi-

tations, ctc. | learned that, like in every

thing clse in life, preparation is the

eing an etbective speaker.”

FinD Your GIFTS

1t you should decide to hire s speech
coach., look for one who will address the
cmotional ssues involved in eflective
s-pcc-;ll-nnlking_. not just rechnigue.,

Al

asckara savs,

Etective PI[IIH(‘ spe l{ini’, s 95 per-
ind 3 percent

ique. 1 only the 5 percent is

cont mental preparcdnes

(TN
learned, the client will be a cechnical ro-

bot and speech training will not have a

long-term impact,” he says.
kes Abayasekara most

imporrant to his clients is his ability o

Perhaps what

<

wince them that they are remarkable
individuals with something of importance
to share with an audience, He believes
thar the most powerful “technique™ tor
comverting sell-consciousness to self-con-
fidence is 1o hlieve thar vou have some-
Ihil'll_" H;.'\_"[‘J-lltlL.i]" 114} OH‘ILT.

Gt presentation jirrers? Investing in a
privare specch couch could be a wise in-
vestment in vour carcer. Contact the local
Toasrmasters o Narional - Speakers
Association chaprers in your area to scout
out the right coach

Reach Abavasckara ar 717-612-9622
drdilip@paonline.com, or hup:/feomp
1'|I\'E]!'Ith'\\t'|!.('l\IT]"L'I'(““D

Asrielu Jaffe is the author of eight books,
inelueling, Starting from No. Ten Straregies
10 Overcome Your Fear of Rejection and
Suceeed in Business, Foasd conmienis and

questions to azricke@mindspring.com, or visit

her website wwnedsquare.comic ik frtin
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Speak to express, not to impress.

Focus on blessing, not im-
pressing.

The “U” (you) comes before the
“I” in “public” speaking,

Every “I” story must have a

“you” message.

Every member of the audience is
tuned into the radio station “W1-
IFM”—""What's In It For M&”

When you go fishing, do you
bait the hook with what you like
to cat or what the fish like to
eat? Talk about the interests and
needs of your audience, not sim-
ply what interests you.

An cffective speaker is so busy
being audience-centered, he/she
has no time to be self-centered.

Fear of public speaking stems
from the fear of being judged.

The love of public speaking
stems from the desire to impart
something of value to your au-
dience and the belief that you
have something of value to give.

The most important speech

you will give is the one for

which you are preparing;
the most important audience
you will ever have is yourself.



